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PENGARUH PESAN KAMPANYE 3M PADA AKUN 
FACEBOOK @KEMENTERIANKESEHATANRI 
TERHADAP PERILAKU PROTOKOL KESEHATAN 
MASYARAKAT DI DKI JAKARTA 
 
Fenomena kasus Covid-19 masih dinilai tinggi di Indonesia, khususnya di wilayah 
DKI Jakarta. Penyebab masih terus meningkatnya penderita Covid-19 
dikarenakan masyarakat DKI Jakarta yang masih susah mengubah gaya hidup 
sehatnya dengan cara mematuhi protokol kesehatan dan minimnya pengetahuan 
tentang bahaya virus Covid-19. Oleh karena itu, penting melakukan kampanye 
3M (memakai masker, mencuci tangan dan menjaga jarak) di Facebook untuk 
mengubah perilaku masyarakat DKI Jakarta disiplin pada protokol kesehatan. 
Adapun tujuan penelitian adalah untuk mengetahui pengaruh pesan kampanye 3M 
pada akun Facebook @kementeriankesehatanRI terhadap perilaku protokol 
kesehatan masyarakat di DKI Jakarta. Teori yang digunakan yakni elaboration 
likelihood model. Metodologi penelitiannya bersifat eksplanatif. Metode survei 
membagikan kuesioner sebanyak 200 orang. Pengambilan sampel secara 
purposive sampling. Metode analisis data menggunakan regresi linear sederhana. 
Hasil temuan penelitian menunjukkan pesan kampanye 3M pada akun Facebook 
@kementeriankesehatanri berpengaruh terhadap perilaku protokol kesehatan 
masyarakat di DKI Jakarta sebesar 48% termasuk kategori kuat. 














THE EFFECT OF 3M CAMPAIGN MESSAGES ON 
FACEBOOK ACCOUNTS 
@KEMENTERIANKESEHATANRI ON PUBLIC 
HEALTH PROTOCOL BEHAVIOR IN DKI JAKARTA 
 
 
The phenomenon of Covid-19 cases is still considered high in Indonesia, 
especially in the DKI Jakarta area. The reason for the continued increase in 
Covid-19 sufferers is because the people of DKI Jakarta are still finding it 
difficult to change their healthy lifestyle by complying with health protocols and 
the lack of knowledge about the dangers of the Covid-19 virus. Therefore, it is 
important to conduct a 3M campaign (wearing masks, washing hands and 
maintaining distance) on Facebook to change the behavior of the people of DKI 
Jakarta to be disciplined in health protocols. The purpose of the study was to 
determine the effect of 3M campaign messages on the @kementeriankesehatanRI 
Facebook account on the behavior of public health protocols in DKI Jakarta. The 
theory used is the Elaboration Likelihood Model. The research methodology is 
explanative. The survey method distributed questionnaires to 200 people via 
google form. Sampling by purposive sampling. The data analysis method used 
simple linear regression. The research findings show that the 3M campaign 
message on the @kementeriankesehatanri Facebook account has an effect on the 
behavior of public health protocols in DKI Jakarta by 48% including the strong 
category.. 
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